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Art Unit: 2766 



DETAILED ACTION 



Allowable Subject Matter 



1. The indicated allowability of claims 1-10, and 1 1 rewritten to include the limitation cited 
in claim 15 is withdrawn in view of the newly discovered reference(s) to De Lapa et al and Day et 
al. Rejections based on the newly cited reference(s) follow. 



2. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all obviousness 
rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set forth in 
section 102 of this title, if the differences between the subject matter sought to be patented and the prior art are 
such that the subject matter as a whole would have been obvious at the time the invention was made to a person 
having ordinary skill in the art to which said subject matter pertains. Patentability shall not be negatived by the 
manner in which the invention was made. 

3. Claims 20 - 23 are rejected under 35 U.S.C. 103(a) as being unpatentable over De Lapa 
et al in view of Day et al. 

A. In regards to claim 1, De Lapa et al disclose conducting an interview with a first 
consumer to obtain responses to telecommunication survey questions, see Fig. 6, and col. 9 lines 
6-26. Also in regards to claim 1, De Lapa et al disclose storing data related to the first 
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consumer's responses to the telecommunications survey questions in data storage means, see Fig. 
6, and col. 9 lines 6 -26. Further in regards to claim 1, De Lapa et al disclose providing written 
survey questions to the first consumer, see Fig. 6, col. 8 line 60 to col. 9 line 6. 

Continuing with claim 1, De Lapa et al fail to disclose deciding weather to send an 
identification card based on the results of the conducting step. Also in regards to claim 1, De Lapa 
et al fail to disclose supplying the identification card to the first consumer when a decision is made 
to do so by the deciding step. Further in regards to claim 1, De Lapa et al fail to disclose replying 
on data previously stored for the first consumer in responding to use of the identification card of 
the first consumer for the first time in an interactive apparatus to output a benefit receipt, with the 
data relied on being obtained from at least one of at least one of the telecommunication survey 
questions and written survey questions. 

However, Day et al disclose receiving, for the firsytime, the identification card for the first 
consumer in an interactive apparatus, see col. 5 lines 20 - 36. Also in regards to claim 1, Day et al 
disclose replying on data previously stored for the first consumer in responding to the use of the 
identification card of the first consumer for the first time in the interactive apparatus to output a 
benefit receipt (a printed lottery number), see col. 5 lines 37 - 45, and col. 5 lines 44 - 55. 
Motivation exist to incorporate this apparatus into De Lapa et to provide for another means for 
obtaining more information that is different from the consumer obtained during the obtaining step 
to better target the consumer. 
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Continuing with claim 1, Day et al fail to disclose deciding to send the first consumer an 
identification card based on results from the conducting step. Also in regards to claim 1, Day et al 
fail to disclose the output of the receipt, with the data relied on being obtained from at least one 
of the telecommunication survey questions and the written survey questions, but rather with the 
data relied on being obtained from interactive information. Further in regards to claim 1, Day et al 
fail to disclose presenting interactive survey questions to the first consumer using the interactive 
apparatus, but rather obtaining interactive information from the first consumer using the 
interactive apparatus. Finally, Day et al fail to disclose rewarding the first consumer when the first 
consumer responds to at least one of the interactive survey questions, but rather rewarding the 
first consumer based on the interactive information. 

Continuing with claim 1, the examiner asserts that it is well known that retail stores 
distribute ID cards to consumers who respond to a survey. Also in regards to claim 1, it would 
have been obvious to one of ordinary skill in the art that in a system combining De Lapa et al and 
Day et al that the output of the receipt would be based data relied on being obtained from at least 
one of the telecommunication survey questions and the written survey questions obtained in De 
Lapa et al to better target the benefit receipt. Further in regards to claim 1, it would have been 
obvious for the purchasing information obtained in Day et al to be survey to provide more precise 
information. Therefore, it would have been obvious to modify the combination of De Lapa et al 
and Day et al to present interactive survey questions to the first consumer using the interactive 
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apparatus, and rewarding the first consumer when the first consumer responds to at least one of 
the interactive survey questions. 

B. As for claim 2, De Lapa et al disclose the conducting step includes requesting 
information about marketing factors that include hobbies, see col. 9 lines 6 -26. 

C. As for claim 3, it would have been obvious that the deciding step includes reaching 
a decision not to send the identification card based on a refusal to answer at least one of the 
telecommunication survey question since there would be no information provided to base what 
type of benefit receipt to issue to the consumer. 

D. As for claim 4, it would have been obvious for the written survey questions include 
questions that are different from the telecommunication survey to gather more information than is 
provided by the telecommunication survey, thus being able to better determine the benefit receipt 
provided to the first consumer. 

E. As for claim 5, Day et al disclose storing the consumer's information in a database, 
see Fig.l, and col. 3 lines 24-31. Also for claim 5, as mentioned in comments on claim, it would 
have been obvious to use survey questions to gather this information. Therefore, it would have 
been obvious in the presenting step to include storing data related to the first consumer's 
responses to the interactive survey questions in the storage means. 
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F. As for claim 6, Day et al disclose downloading information to the interactive 
apparatus based on the data that was previously stored related to the first consumer's responses, 
see col. 3 lines 24 -31, and col. 5 lines 37 - 55. 

G. As for claim 7, it would have been obvious to initiate supplemental survey 
questions by one of the consumers to provide data from the one consumer and storing the data 
from the supplemental survey questions in the data storage device to better target the coupons for 
the particular consumer. 

G. As for claim 8, it is well known that more someone is paid, the more that person is 
willing to cooperate. Therefore, it is obvious in the rewarding step mentioned in claim 1 for 
further benefit to elicit further cooperation from the consumer. 

H. As for claim 9, it is inherent in De Lapa et al that the telecommunication surveys 
are conducted with a plurality of consumers. Also for claim 9, it is inherent that an identification 
card is sent to all consumers selected in the deciding step of claim. Further for claim 9, it would 
have been obvious to inquire of the second consumer using the interactive survey questions 
different from the interactive survey questions used with the first consumer, since the interactive 
survey questions function as follow-up questions to the telecommunication survey questions. 
Furthermore each telecommunication survey results would be different from each other. 
Therefore, different telecommunication survey results would yield different follow-up surveys 
questions (interactive survey questions). Therefore, it would have been obvious to modify De 
Lapa et al to inquire of the second consumer using the interactive survey questions different from 
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the interactive survey questions used with the first consumer to accommodate different 
telecommunication survey results. Finally for claim 9, it would have been obvious to output a 
benefit receipt to a second consumer that is different from the benefit receipt provided to the first 
that is different from the benefit receipt provided to the second consumer is based on different 
responses received from the telecommunication survey questions with the second consumer to 
reflect the shopping interest of the two consumers based on the different survey results. 

L As for claim 10, Day et al disclose gather information with the identification card 
of the first consumer and the additional information incudes information received from the first 
consumer directed to the marketing factors, see col. 5 lines 37 - 55. 

J. In regards to claim 20, De Lapa et al disclose obtaining information from at least a 
first consumer from a telecommunications survey questions, see Fig. 6, and col. 9 lines 6 - 26. 
Also in regards to claim 20, De Lapa et al disclose generating a coupon related to a first product 
using information obtained by a survey, see col. 15 line 60 to col. 16 line 9. 

Continuing with claim 20, De Lapa et al fail to disclose receiving interactive information 
for at least a first consumer using an interactive apparatus, and identification information inputted 
by the consumer. Also in regards to claim 20, De Lapa et al fail to disclose providing a consumer 
benefit receipt, different from the coupon, to the consumer. However, Day et al disclose receiving 
interactive information for at least a first consumer using an interactive apparatus and 
identification information obtained from an identification card inputted by the consumer, see col. 5 
lines 20 - 36. Continuing with claim 20, Day et al disclose using the information associated with 
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the card to special offers available to the particular consumer, see col. 5 lines 25 - 29. The 
examiner asserts that these special offers serve the function of electronic coupons. Motivation 
exist to use electronic coupons instead of physical coupons such that the consumer is not required 
to carry physical coupons thus making it more convenient for the consumer. Motivation exist to 
incorporate this apparatus into De Lapa et to provide for another means for obtaining more 
information that is different from the consumer obtained during the obtaining step to better target 
the consumer. Therefore, it would have been obvious to one of ordinary skill in the art to modify 
De Lapa et to include the interactive apparatus to receive interactive information for at least a first 
consumer using the interactive apparatus and identification information input by the first 
consumer that is different from the first consumer information obtained in the obtaining step to 
provide for another means for obtaining more information that is different from the consumer 
obtained during the obtaining step to better target the consumer. Finally in regards to claim 20, 
Day et al disclose providing a consumer benefit receipt (a printed lottery number), different from 
the coupon, to the consumer for providing the interactive consumer information, see col. 5 lines 
44 - 55. 

K. As for claim 21, Day et al disclose inputting an identification card to interactive 
apparatus related to supplying the identification information, see col. 5 lines 20-36. 

L. In regards to claim 22, De Lapa et disclose a first means for obtaining information 
from at least a first consumer from a telecommunications survey questions, see Fig. 6, and col. 9 
lines 6 - 26. Also in regards to claim 22, De Lapa et disclose a coupon related to a first product, 
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see col. 9 lines 27 - 52. Further in regards to claim 22, De Lapa et disclose a second means for 
generating the coupon using the first consumer information, see Fig. 6, and col. 15 lines 15-36. 
Also in regards to claim 22, De Lapa et disclose a third means for redeeming the coupon when the 
first product is purchased, see col. 9 line 64 to col. 10 line 23. 

Continuing with claim 22, De Lapa et fail to disclose an interactive apparatus for receiving 
interactive information for at least a first consumer that is identified to the interactive apparatus 
using identifying information. Also in regards to claim 22, De Lapa et fail to disclose a consumer 
benefit receipt provided to the first consumer based on the interactive information received from 
the first consumer using the interactive apparatus. However, Day et al disclose an interactive 
apparatus for receiving interactive information for a first consumer that is identified to the 
interactive apparatus when the first product is purchase, see col. 5 lines 20 - 36. Finally in regards 
to claim 22, Day et al disclose a consumer benefit receipt provided to the first consumer based on 
the interactive information received from the first consumer using the interactive apparatus, see 
col. 5 lines 36 - 55. Motivation for combining these two references is found in the comments on 
claim 20. 

M. As for claim 23, Day et al disclose the consumer benefit receipt is a reward 
exchangeable for cash or its equivalent, see col. 5 lines 36- 55. 

4. Claims 1 1 - 14, and 16 -19 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Oyama et al in view of De Lapa et al. 
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A. In regards to claim 1 1, Oyama discloses a questionnaire system which uses an 
interactive apparatus that presents interactive survey questions to a consumer after inserting an ID 
card in said apparatus and providing a benefit receipt (ticket), see Fig. 9, col. 15 lines 24-39, 
col. 10 lines 29 - 36, and claim S.Also in regards to claim 11, it is well known for the benefit to be 
a cash reward. Further in regards to claim 1 1, it is obvious to modify Oyama' s system to provide 
a reward since it would encourage consumers to participate in the survey. Oyama' s system is a 
self-service system with apparatuses are located in open public places. It would be unsafe to have 
such apparatuses dispense cash at such locations. It would therefore have been obvious to one of 
ordinary skill in the art to have Oyama' s apparatuses to provide a receipt for later redemption for 
cash. Also in regards to claim 11, Oyama et al disclose a storage means for storing data obtained 
from the interactive apparatus, see Fig. 1, Fig. 7, and col. 9 lines 20-23. Continuing with 
claim 11, Oyama fails to disclose a telecommunication survey network to conduct surveys. 

However, De Lapa et al disclose a telecommunication survey network for providing 
telecommunication survey questions to at least a first consumer and receiving data from the first 
consumer related to the telecommunication survey questions, see Fig. 6, and col. 9 lines 6 - 26. 
Also in regards to claim 1, De Lapa et al disclose a storage means for storing the data obtained 
using the telecommunication survey network, see Fig. 6, and col. 9 lines 6 - 26. Motivation exist 
to incorporate De Lapa et al in Oyama et al to target consumers who would want to participate in 
an in store survey. Continuing with claim 1 1, De Lapa et al disclose a storage means for storing 
the data obtained using the telecommunication survey network, see Fig. 6, and col. 9 lines 6 - 26. 
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Also in regards to claim 1 1, De Lapa et al disclose the storage means also stores data from the 
consumer based on the written survey questions, see Fig. 6, and col. 8 line 60 to 
It is well known that retail stores distribute ID cards to consumers who respond to a survey. 
Further the examiner asserts that it is well known to use a telecommunication network to conduct 
surveys (e.g. an operator place or takes a call from a participant in a survey). The examiner 
asserts that it would have been obvious to use the telecommunication network to conduct surveys 
for ID cards. One of ordinary skill in the art would have been motivated to do so in order to make 
it more convenient for consumers to take the surveys. It would have been obvious that 
organizations that collected demographic information would want all survey information stored in 
order to correlate the type of people receiving the ID cards to find out what they are buying in the 
stores. 

B. In regards to claim 12, it is well known that more someone is paid, the more that 
person is willing to cooperate. Therefore, it is obvious to repeat the steps mentioned in claim 1 1 
for further benefit to elicit further cooperation from the consumer. 

C. In regards to claim 13, it is well known that ID cards provided by retail store are 
use to give consumers at these stores benefits. These retail stores often require the consumer to 
provide such information such as the consumer's name and address. It is obvious that some of the 
information (i.e. the consumer's name which makes the ID card non-transferable) on the cards 
would be used to determined which benefits are given to the consumer. 
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D. In regards to claim 14, it is obvious to modify Oyama's system such that the 
interactive apparatus's memory card (see Fig. 1) communicates directly (i.e. via modem) with 
data storage means to make it more convenient to analyze the said data. The examiner asserts that 
it would be more convenient for the consumer to have the data from the telecommunication 
survey questions directly to the storage means via the previously mentioned operator. 

E. As for claim 16, it is obvious that organizations for which demographic data is 
collected desire all data stored for analyzes. Therefore, it is obvious that data obtained from the 
consumer when the consumer initiates supplemental survey questions would be stored by the 
storage means such that the data can be analyzed. 

F. In regards to claim 1 7, it would have been obvious that organizations that 
collected demographic information would want all survey information stored in order to correlate 
the type of people receiving the identification cards to find out what they are buying in the stores. 

G. In regards to claim 18, it was shown in the discussion on claim 1 1 that for safety 
reasons a voucher in the form of receipt could be issued by the said interactive apparatus for later 
redemption for cash. 

H. As for claim 19, it would have been obvious that someone who provides additional 
services receives a larger reward (benefit) for those additional services. By answering survey 
questions, the consumer is providing a service for the surveyor. Since answering survey questions 
is a form of service, it is reasonable to offer a consumer a cash benefit for answering survey 
questions as an incentive for a consumer to participate in a survey. Therefore, one of ordinary skill 
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in the art would naturally allot a consumer an additional cash benefit for answering additional 
survey questions. 



Conclusion 

5. Any inquiry concerning this communication or earlier communications from the examiner 
should be directed to James Nimmo whose telephone number is (703) 306-5417. The examiner 
can normally be reached on Monday-Friday from 8:00 a.m. to 4:30 p.m. If attempts to reach the 
examiner by telephone are unsuccessful, the examinees supervisor, Gail Hayes, can be reached on 
(703) 305-971 1 The fax phone number for the organization where this application or proceeding 
is assigned is (703) 305-0040. 
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